LS5433: Librarians as Instructional Partners

Students’ Names:

Wikispaces Collaboration Wiki Page URL:

TWU Pioneer School Library Wiki Homepage/Elevator Speech Page URL:


Rubric 4.3 - Marketing and Advocacy Project Infographic
	CATEGORY 
	10
	8
	5
	0

	Collaboration Beginning
	Partners find each other in O.D.3.4a negotiate a wiki space, post the URL to BBW, and begin their wiki collaboration in Module 4.1 as evidenced by the wiki elevator speech planning page history:
	Partners fail to do one of these.
	Partners fail to do two of these.
	Partners fail to do three of these.

	Content Negotiations
1. Elevator Speech Planning Page, 2. Infographic Storyboard/Planning Page, and 3. Infographic Page
	All partners ACTIVELY negotiated the content of their THREE wiki pages throughout Module 4 as evidenced by in-depth and ongoing collaborative discussions on all three wiki pages. Each wiki page history shows equal contributions by all.
	All partners negotiated the content of their THREE wiki pages throughout Module 4 as evidenced by ongoing collaborative discussions on all three wiki planning pages. Each wiki page history shows contributions by all.
	All partners negotiated the content of THREE wiki pages but negotiations are sporadic as evidenced by the discussions on their wiki planning pages. One wiki page history may not show contributions by one partner.
	Partners negotiated the content of ONE or TWO wiki pages in Module 4 as evidenced by sporadic collaborative discussions on their wiki planning pages, or there is no evidence.


Elevator Speech
	CATEGORY 
	15
	10
	5
	0
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Text: Elevator Speech
(Two-minute
time limit)
	The group developed an inspired elevator speech using the guidelines and example. The writing is engaging and reinforces the SL’s role in student achievement AND instructional improvement. The narration is collaboratively presented.
	The group developed an effective elevator speech using the guidelines and example. The writing is strong and reinforces the SL’s role in both areas. The narration is not collaboratively presented.
	The group developed an acceptable elevator speech using the guidelines and example. The writing is weak and may not reinforce the SL’s role in both student areas.
	There is little content related to the SL’s role in both areas. The point of the speech is unclear.
The speech is too short (less than 1:30 minutes) or too long (longer than 2:15 minutes).

	Presentation Method for Elevator Speech:
Web 2.0 Tool(s)

and

Script or Transcript
	The team develops an especially engaging Web 2.0 tool that speaks to education decision-makers. It includes images, narration, and a transcript or an additional printed script. All media is copyright-free or original AND cited.
	The presentation tool is effective for a decision-maker audience. It includes a digital presentation and a transcript or an additional printed script. If multiple tools are used, the avatars match (or come close to matching).
	The presentation tool is less effective for the decision-maker audience. Example: Multiple tools are used and the avatars do not match (or even come close to matching). A print transcript or additional script is included.
	A Web 2.0 tool is not used or the presentation tool is ineffective for the decision-maker audience.** No print transcript/additional script is included. Some or all elevator speech media is not copyright-free and/or not cited. (Remove from Web)


Infographic

	CATEGORY 
	10
	7
	5
	0

	Slogan/Logo
	The team’s slogan/logo is especially creative and distills a key concept related to the instructional partner and/or leader roles. The logo is resizable and technically professional. The slogan/logo is used on both of the final TWU Pioneer School Library wiki pages AND on the infographic. If the registered trademark is used for @your library®, the ® is included.
	The team’s slogan/logo captures and distills a key concept related to the instructional partner and/or leader roles. The logo is not resizable or not technically professional. The slogan/logo is used on both of the final wiki pages AND the infographic. If the registered trademark is used for @your library®, the ® is included.
	The team’s slogan/logo suggests a key concept related to the instructional partner and/or leader roles. The logo is not resizable and not technically professional. The slogan/logo is used on just one of the wiki pages AND the infographic. If the registered trademark is used for @your library®, the ® is included.
	The team’s slogan/logo does not relate to the instructional partner and/or leader roles. The logo is not resizable and not technically professional. The slogan/logo is used on one wiki page OR on the infographic only. The registered trademark symbol is not used for @your library®.

	Infographic: Marketing/Advocacy Tool


	The infographic marketing tool capitalizes on the slogan/logo and provides exemplary examples of ways the school librarian serves as an instructional partner AND professional developer. 
	The marketing tool uses the slogan/logo effectively and provides specific examples of ways the school librarian serves as an instructional partner OR professional developer.
	The marketing tool uses the slogan/logo and provides general examples.
	The marketing tool does not use the slogan/logo effectively or provide examples.

	Infographic Content: Evidence-based Practice
	The team selected significant research studies/readings that provide data and support for librarian’s positive impact of student achievement AND on the instructional partner AND PD leader roles. Data provided speaks eloquently to the decision-maker audience.
	The team selected research studies/readings that provide data or support for librarian’s positive impact of student achievement OR on the instructional partner AND PD leader roles. Data or support provided speaks directly to the decision-maker audience.
	The team selected marginal research studies/readings that provide weak data or support for librarian’s positive impact of student achievement OR on the instructional partner AND PD leader roles. Data or support provided does not speak to the decision-maker audience.
	The team selected readings that provide little or no data or support for librarian’s positive impact of student achievement OR on the instructional partner OR PD leader roles. The perspective of the decision-maker audience was not considered.

	Infographic Design Features
	The infographic design features (theme colors, layout, graphics and the like) are particularly attractive and effective.
	The infographic design features (theme colors, layout, graphics, and the like) are attractive and effective.
	The infographic design features (theme colors, layout, graphics, and the like) are less attractive and effective.
	The infographic design features (theme colors, layout, graphics, and the like) are not attractive or effective.

	Conventions
and 

Ethical Use 

of Media
	The presentation is free from spelling and grammatical errors. All infographic media is copyright-free or original AND cited – including the graphics provided by the Web 2.0 tool such as Piktochart.
	The presentation has a few spelling and grammatical errors that do not impede comprehension.
	The presentation has spelling and grammatical errors that impede comprehension.
	The presentation has numerous spelling and grammatical errors. It is not graduate-level work. Some media is not copyright-free or original and/or not cited. (Remove from Web)


Total from Rubric (100 points): __________
Self-Check

Did you follow Chris O’Leary’s 9 Cs for effective elevator pitches? 
1. Concise
2. Clear
3. Compelling
4. Credible
5. Conceptual
6. Concrete
7. Consistent
8. Customized
9. Conversational
"Elevator Pitch 101 by Chris O'Leary." Elevator Pitch Essentials by Chris O'Leary. Web. 11 Aug. 2015. <http://www.elevatorpitchessentials.com/essays/ElevatorPitch.html>.
**Ineffective Presentation Example:

A narrated PowerPoint posted to VoiceThread with one narrator and without graphics, images, hyperlinks, or pizzazz
Moreillon
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